
PhotoAlley Offers Content and Product Information on MSN 

PhotoAlley.com’s Photo Help Center provides tips on purchasing the right camera

to Consumers of MSN eShop 
San Francisco (March 27, 2001) – PhotoAlley.com, one of the fastest growing photographic destination sites on the Internet, announces it is the primary content provider of photography information for MSN eShop (http://eshop.msn.com/). Visitors to MSN eShop can access the PhotoAlley Photo Help Center for answers to their most pressing camera-related questions that will then help them make wise purchasing decisions.

“PhotoAlley is proud to be the primary content provider on photography for MSN,” said Skip Cohen, president of PhotoAlley, Inc. “As leading experts in the photographic field, the content we provide assists consumers of MSN eShop in making informed decisions about what camera to buy, whether their interest lies in digital or film cameras, camcorders or telescopes.” 

“PhotoAlley offers consumers on MSN eShop extensive product information and an expansive online selection of camera-related products,” said Jed Savage, national sales manager for MSN.  “By helping online shoppers find what they are looking for and make purchases with ease, PhotoAlley extends the array of tools consumers look for on MSN eShop.”
Visitors to the photography section of the MSN eShop site are immediately introduced to the PhotoAlley Photo Help Center. Here consumers can find out exactly what kind of camera is right for them. The PhotoAlley Photo Help Center provides detailed information on digital, 35mm SLRs (Single Lens Reflex), 35mm point-and-shoot, and APS (Advanced Photo System) cameras.

Each category features a short description of the camera type plus advantages and disadvantages of each. And for those consumers wondering whether a digital camera is the right camera for them, MSN eShop provides Digital Camera Tips by PhotoAlley – a streaming video designed to help answer all questions concerning whether or not to go digital.

About PhotoAlley, Inc.

Launched in the fourth quarter of 1999, PhotoAlley has created the ultimate destination site to help people take better pictures. PhotoAlley is an authorized dealer of top brand cameras, both digital and traditional, as well as a huge selection of peripheral equipment and supplies. In addition to PhotoAlley's wide selection of name brand photographic products, the site now features over 500 articles and product reviews from Petersen's PHOTOgraphic, Photo District News, PC World and Imaging Resource, galleries by some of the country's leading photographers and an extensive community center which includes hosted chat forums, photo contests and over 13,000 images posted on line by serious hobbyists in an exciting new feature called PhotoFeedback, where posted photos get critiqued by peers and professionals.

PhotoAlley maintains offices in San Francisco, California and Parsippany, New Jersey and is located online at www.photoalley.com and America Online Keyword: PhotoAlley.
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