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Konica Minolta Announces Consumer Product Promotions 
Special promotions apply to Konica Minolta one-time-use camera and inkjet papers
Las Vegas, NV (February 12, 2004) – Konica Minolta Photo Imaging, U.S.A. Inc., a leading provider of digital and traditional film, camera and photofinishing products and services, is offering a wide range of products and special consumer promotions. Through specially designed and packaged one-time-use cameras (OTUCs) and a series of promotions associated with OTUCs and photo inkjet paper, Konica Minolta is meeting the needs of consumers. 
“Konica Minolta has created a unique series of products and promotions that tap into the increasing popularity of one-time-use cameras and printing digital images at home on high quality inkjet paper, to make family picture taking more enjoyable, affordable and fun,” says Dan Wynne, vice president consumer marketing, Konica Minolta Photo Imaging, U.S.A. Inc.

Current OTUC products and promotions include:

· “Oh Baby” and “Lil’ Starz” one-time use cameras – “Oh Baby” and “Lil’ Starz” cameras speak directly to mothers with babies all the way to toddlers, featuring unique packaging designed to grab mothers by the emotional heartstrings.  Consumers who purchase either of these cameras between February 1, 2004 and June 30, 2004 have the opportunity to enter a sweepstakes for a chance to win $10,000 scholarship towards a child’s future education.

· “Capture the Moments” One-Time-Use Cameras/MLS Promotion  – Research indicates that 15 million youths under the age of 17 are involved in soccer. This unique camera appeals to parents of young children who play soccer, and other fans who follow and enjoy the game.  The camera packaging features images of soccer players and the camera body itself is designed to look like a soccer ball.  As an on-pack promotion, the “Capture the Moments” camera offers an exclusive Major League Soccer (MLS) player trading card from the Upper Deck trading card company, as well as an offer to receive a free copy of “MLS Greatest Goals” on DVD.  The promotion period is March 1, 2004 through June 30, 2004.

· Black-and-White one-time-use camera – This camera combines the growing popularity of one-time-use cameras with the increased interest in black-and-white photography.  Beginning on February 2, 2004 and ending April 30, 2004, every black-and-white one-time-use camera will come with a free roll of Konica Minolta-brand Monochrome 400-speed film, which has a retail value of $4.79.

· Super Wide one-time-use camera – Konica Minolta’s Super Wide camera is the first and only wide-angle, one-time-use 35mm camera.  It features a 17mm camera lens to allow photographers to capture 150% more photo coverage than conventional cameras.  This camera is great for vacations, weddings and group photos.  Consumers get standard 4x6 prints to avoid having to pay extra fees associated with panoramic photo processing.   

Photo Inkjet Paper Promotion
Konica Minolta is also offering consumers a free “My Family” Photo Book, a unique 7” x 7” photo board book designed to showcase and preserve digital images printed from home, with the purchase of a 15 sheet pack of Konica Minolta’s 8.5” x 11” premium glossy photo inkjet paper.  Konica Minolta photo inkjet paper is the highest quality paper available today and it works with both dye and pigment inkjet printers.  

The current “My Family” Photo Book promotion, which ends on April 30, 2004, brings together the highest quality photo inkjet paper available with a distinctive means of displaying and sharing digital images with others.  The promotion also coincides with the booming at-home digital printing trend occurring in the United States.  The photo inkjet paper market is projected to reach $781 million in 2004 while the digital camera household penetration is expected to reach 45 percent in 2005, with an estimated 85 percent of these digital camera users printing photos at home. 

About Konica Minolta Photo Inkjet Paper

Konica Minolta’s photo inkjet paper relies on advancements such as microporous technology and a unique resin coating for instant dry, water resistant, long lasting prints.  The company’s complete line of Professional, Premium and Matte Everyday photo inkjet paper allow customers to capture and print high-quality photographs at a competitive price. For more information on how to get the highest quality digital prints and create lasting memories, consumers can visit www.konica.com/betterimages.
About Konica Minolta Photo Imaging U.S.A., Inc.

Konica Minolta Photo Imaging U.S.A., Inc., headquartered in Mahwah, NJ, is the North American sales and marketing subsidiary of Konica Minolta Holdings, Inc. (Tokyo, Japan). On August 5, 2003 Konica Minolta Holdings, Inc. was formed to enhance both the competitive business capabilities and earning capacities of Konica Corporation and Minolta Co., Ltd. 

Consumers around the world have come to know and trust the Konica and Minolta brands for all their imaging needs. Since the earliest days of the photo industry, Minolta and Konica have applied their talents and resources to create products and services that are essential to the world of imaging. Today, these efforts concentrate on the most important aspects of imaging: the quality of the images, the tools and methods for creating images, and the creation of environments for the application of images.

This focus on the essentials of imaging ties together the company’s key business and consumer product lines. Konica Minolta Photo Imaging U.S.A., Inc. is a leading manufacturer and marketer of 35mm and Advanced Photo System film, single-use cameras, digital and 35mm film cameras, accessory lenses, binoculars, photographic and color measurement meters.  In addition the company offers color print photo papers, Inkjet photo paper, digital minilabs, digital film scanners, optical instruments, software and advanced imaging and sensing technologies. Konica Minolta Photo Imaging U.S.A., Inc. also provides wholesale photofinishing services and Internet imaging services. It is a complete imaging company, from input through output.

For more information about Konica Minolta Photo Imaging U.S.A., Inc., its products and services, visit www.ph.konicaminolta.us.

All brand names are trademarks and/or registered trademarks of their respective companies.
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