Konica Minolta Announces Consumer 
Mail-In Rebates
Rebates available for DiMAGE Z2, DiMAGE Z3 and Maxxum 7D digital cameras

Mahwah, NJ (March 28, 2005) – Konica Minolta Photo Imaging U.S.A., Inc. announces new consumer mail-in rebates for the purchase of a DiMAGE Z2, DiMAGE Z3 or Maxxum 7D digital camera. Available now until June 30, 2005, consumers that purchase a Konica Minolta DiMAGE Z2 or DiMAGE Z3 digital camera are eligible for a $50 rebate. In addition, consumers that purchase a DiMAGE Z2 or DiMAGE Z3 together with a qualifying Epson printer are eligible for an additional rebate from Epson (total up to $100 in rebates from Konica Minolta and Epson). There is also a $200 mail-in rebate available for consumers who purchase a new Maxxum 7D digital SLR camera. 
“These new consumer rebates put the power of digital photography within everyone’s reach,” said Todd Schrader, vice president of marketing for Konica Minolta Photo Imaging U.S.A., Inc. “Whether a consumer is making their first digital camera purchase, or they’re upgrading to the top-of-the-line digital SLR, there’s a rebate available to make their purchasing decision much easier.”
These Konica Minolta digital camera rebate offers are good only in the United States, including Alaska, Hawaii, and the Caribbean, on DiMAGE Z2 and DiMAGE Z3 purchases made from March 1, 2005 and Maxxum 7D purchases made from March 14, 2005 until June 30, 2005. Claims must be postmarked no later than July 15, 2005. Additional information about these cameras and rebate forms can be found on Konica Minolta’s Web site at: www.kmpi.konicaminolta.us
About Konica Minolta Photo Imaging U.S.A., Inc.

Konica Minolta Photo Imaging U.S.A., Inc., headquartered in Mahwah, NJ, is the North American sales and marketing subsidiary of Konica Minolta Holdings, Inc. (Tokyo, Japan). On August 5, 2003 Konica Minolta Holdings, Inc. was formed to enhance both the competitive business capabilities and earning capacities of Konica Corporation and Minolta Co., Ltd. 

Consumers around the world have come to know and trust the Konica and Minolta brands for all their imaging needs. Since the earliest days of the photo industry, Minolta and Konica have applied their talents and resources to create products and services that are essential to the world of imaging. Today, these efforts concentrate on the most important aspects of imaging: the quality of the images, the tools and methods for creating images, and the creation of environments for the application of images.

This focus on the essentials of imaging ties together the company’s key business and consumer product lines. Konica Minolta Photo Imaging U.S.A., Inc. is a leading manufacturer and marketer of 35mm and Advanced Photo System film, single-use cameras, digital and 35mm film cameras, accessory lenses, binoculars, photographic and color measurement meters.  In addition the company offers color print photo papers, inkjet photo paper, digital minilabs, digital film scanners, optical instruments, software and advanced imaging and sensing technologies. Konica Minolta Photo Imaging U.S.A., Inc. also provides wholesale photofinishing services and Internet imaging services. It is a complete imaging company, from input through output.

For more information about Konica Minolta Photo Imaging U.S.A., Inc., its products and services, visit www.kmpi.konicaminolta.us. 
All brand names are trademarks and/or registered trademarks of their respective companies.
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